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Sneak Preview in
Stardoll Cinema.
Each week a new
gift for watching!





Stardoll and LIVING’S ‘America’s Next Top Model’

 Team Up To Heighten Sense of Fashion

Deliver Previews of Episodes To Stardoll Community
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London – May 25, 2010 – Stardoll, the world’s largest social gaming site for teenagers recently teamed up with LIVING to promote hit series America’s Next Top Model to deliver a campaign aimed at girls 16-24 to heighten their sense of fashion and engage the Stardoll audience by delivering exclusive previews of the new season.

LIVING first engaged the attention of over 4 million UK users when a free dress appeared in their suites. Looking further into ways to bond with the Stardoll audience, LIVING also included previews of each of the new season episodes of America’s Next Top Model. Members were rewarded for watching the previews with virtual gifts, including garments representing some of the hottest fashion trends. 

The campaign ran over nine weeks starting in January and resulted in very high levels of reach, engagement and interaction with over 240k unique visitors taking part in the campaign. Overall the previews were played more than 740,000 times in Stardoll Cinema and there were 9.5m interactions with the various assets created.  Stardoll members discussed and commented on the show in the Cinema with more than 17,000 comments, such as:

“Thanks so much for the dress. Omg it is so cute I love it amazing” – mrsakasidere123

“I love ANTM I watch it everyday lol” – haylesahh

 “It’s really exciting to see brands reach the high levels of both reach and engagement they are looking for,” said Stephen Molloy, Commercial Director at Stardoll Network. “This time it worked really well because the content was around two core areas of interest to members; fashion and modeling, and very unusually we saw clickthroughs get higher with each week as members spread the word throughout the community.”

“We are really pleased with the results on Stardoll,” said Dan Van Leeuwen, Account Manager at Manning Gottlieb OMD. “From the moment the campaign landed, we saw tremendous uptake in engagement and momentum each week around the show’s content.”
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For more information, contact:

Joan Lockwood

Marketing & PR Europe

Tel: 020 7292 7143

Email: joan@stardoll.com
