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NETTWERK’S PUNK-POP SENSATION, AVRIL LAVIGNE, TO JOIN STARDOLL IN ITS FIRST FORAY INTO DIGITAL MUSIC SPACE
#1 Digital Destination for Girls Launches 1st Official Artist Profile Page—Streams Hits from Avril’s 
New Album, “The Best Damn Thing”
Millions of Teens and Tweens Flock to the Virtual Merch 
Booth for Virtual Avril Posters, Hoodies, T’s and Pins
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Los Angeles, CA and Stockholm, Sweden—April 23, 2007—Stardoll, the world’s largest online entertainment destination for girls aged 7-17 focused on fun, fashion and friends, today announced the addition of a new digital music offering featuring punk-pop sensation Avril Lavigne.  In a partnership with Nettwerk Management, the music management arm of the pioneering Canadian firm Nettwerk Music Group, Stardoll will soon unveil its first official artist profile page for a musical act.  The page, which will be located at www.stardoll.com/avrillavigne, will mark the advent of a creative new digital platform from which the music industry can promote their artists to an important, yet underserved, online demographic.
Every month Stardoll receives 5,500,000 unique visitors from across the globe—94% of whom are teen and tween girls.  Those visitors now have the opportunity to access exclusive Avril Lavigne content updated by Nettwerk, including: a playlist of four streaming songs and a music video from her newest album “The Best Damn Thing,” an up-to-date concert tour schedule, promotional photos and a digital storefront where the community can purchase albums and other merchandise.  In addition, the 6.6 million Stardoll members who enjoy the site by styling celebrity avatars and dressing their personal “MeDoll” look-a-likes with virtual fashions will have the opportunity to shop for Avril Lavigne-branded virtual merchandise, including: posters; hoodies; T-shirts; pins; tank tops, caps and bags.

“Stardoll is extremely pleased to welcome Avril Lavigne to our online community, where we know she’ll find a strong and enthusiastic fan base,” said Stardoll CEO Mattias Miksche.  “Nettwerk has built an enduring reputation for adopting inventive and forward-thinking digital strategies, making them the perfect partner for Stardoll as we launch this new platform.”
“Nettwerk is very excited to establish a presence for Avril on Stardoll as she releases her newest album,” said Nettwerk Music Group Founder and CEO Terry McBride.  “The six and a half million dedicated members of Stardoll’s community are exactly who we want to discover and enjoy ‘The Best Damn Thing.’”

One of the few places on the Internet designed specifically with girls' interests in mind, Stardoll began as the hobby of Scandinavian-born Liisa, a retired factory worker in her late 50s with a lifelong aspiration to become a famous fashion designer.  She taught herself basic design programs on her computer and shared her fashion creations with a few friends.  With the help of her son, she then posted those fashions on the Internet for others to see, and soon Stardoll grew into a passionate online community of millions of teens and tweens from more than 200 countries across the globe.  
The Stardoll community enjoys the site in a number of unique ways: 

· They create their own “MeDolls,” which they design in their own likenesses by choosing from a variety of virtual chins, eyes brows, skin tones, hair styles, lips, faces, eye colors and facial shapes;  

· They accessorizes those avatars with a number of virtual Stardoll brands tailored to girls with different fashion interests—from the “Fallen Angel” line of Goth styles to the “Pretty in Pink” line of 80s fashions;  

· They furnish their own virtual suites with pets, furniture and posters by shopping with Stardollars—the site’s currency.
· They craft well thought out promotional campaigns to become the next Stardoll Magazine cover girl by broadcasting messages to the entire site and petitioning the community for their vote.  Generally, when the cover girl is announced the next time she visits her virtual suite she’ll have dozens of virtual gifts from members across the world congratulating her.  (Interestingly, one of the most popular gifts is a virtual Dutch porcelain pig.)

MORE ABOUT STARDOLL 

Stardoll (www.stardoll.com) is the global online entertainment destination and virtual community for everyone interested in fun, fashion and friends.  Stardoll is backed by two of the world’s top venture capital firms: Sequoia Capital, whose track record includes Yahoo, Google and YouTube among many others; and, Index Ventures, whose track record includes Skype among many others.  The company is one of the few places on the Internet designed specifically with girls' interests in mind.  Stardoll reaches 5.5 million unique individuals per month—94% of whom are girls aged 7-17 years old.  Stardoll has members from more than 200 countries across the globe—40% of who come from the United States.  Started in 2003 by a retired Scandinavian-born factory worker with a lifelong aspiration of becoming a fashion designer, Stardoll quickly grew into a passionate online community.  Stardoll fans create, style and accessorize their own "MeDoll" avatars, furnish their own virtual suites, stock their virtual wardrobes with designs from a variety of Stardoll brands and campaign to become the next Stardoll Magazine covergirl.  In addition, Stardoll provides many with a safe place to interact with old friends and meet new ones.  For a fun video introduction to Stardoll, visit: http://www.stardoll.com/press/Stardoll.com_sor3_v2.mov.
