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STARDOLL UNFURLS FIRST-EVER VIRTUAL RED CARPET FOR THE OSCARS
Millions of American Girls Style More Than 400 

Celebrity Avatars for the Academy Awards
World’s Largest Online Fashion Community Polls Five Million Teens And Tweens: Nearly Half Pulling for Kate Winslet for Best Actress
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Stockholm, Sweden—February 20, 2007—Stardoll (www.stardoll.com), the world’s largest online community for girls aged 7-17 focused on fun, fashion and friends, today announced it has “rolled out” the first-ever virtual red carpet in celebration of the 79th annual Academy Awards at: http://www.stardoll.com/en/show/createScenery.php.  Sponsored by Zappos, Stardoll’s virtual red carpet “scenery” is available for free to its 5.5 million members and to anyone else who visits the site between now and this Sunday, February 25th.  Users can now create Stardoll-studded, Oscars-themed scenes complete with virtual paparazzi and a Joan Rivers avatar, and then save it in their virtual “album” to share with others.  In addition, a night club, a stage with an acceptance speech podium and a virtual dressing room are among the unique sceneries Stardoll has created to commemorate the Oscars.  Notable nominees with avatars on the site include: Cate Blanchett, Kate Winslett, Leonardo DiCaprio, Penelope Cruz, Sacha Baron Cohen and Will Smith. 
For a fun video introduction to Stardoll, visit: http://www.stardoll.com/press/Stardoll.com_sor3_v2.mov 
Stardoll began as the hobby of Scandinavian-born Liisa, a retired factory worker in her late 50s with a lifelong aspiration to become a famous fashion designer.  She taught herself basic design programs on her computer and shared her fashion creations with a few friends.  With the help of her son, she then posted those fashions on the Internet for others to see, and soon Stardoll grew into a passionate online community of millions of teens and tweens from more than 200 countries across the globe.  
“More than 600,000 young aspiring fashionistas from across the world come to Stardoll everyday for a place to style the stars, nurture their imaginations and foster their fashion sense,” said Stardoll CEO Mattias Miksche.  “We’re excited to roll out the first-ever virtual red carpet just in time for the Oscars.  We hope to usher in a new generation of kids who want to try their hand at fashion in a way that is fun, creative and a bit friendlier than an internship at Vogue.”

With 93% of the community girls aged 7-17 years old, Stardoll is one of the few places on the Internet designed specifically with girls' interests in mind.  The Stardoll community enjoys the site in a number of unique ways: 
· They create their own “MeDolls,” which they design in their own likenesses by choosing from a variety of virtual chins, eyes brows, skin tones, hair styles, lips, faces, eye colors and facial shapes;  
· They accessorizes those avatars with a number of virtual Stardoll brands tailored to girls with different fashion interests—from the “Fallen Angel” line of Goth styles to the “Pretty in Pink” line of 80s fashions;  
· They furnish their own virtual suites with virtual pets, furniture and posters by shopping with Stardollars—the site’s virtual currency based on actual money; 

· They craft well thought out promotional campaigns to become the next Stardoll Magazine cover girl by broadcasting messages to the entire site and petitioning the community for their vote.  Generally, when the cover girl is announced the next time she visits her virtual suite she’ll have dozens of virtual gifts from members across the world congratulating her.  (Interestingly, one of the most popular gifts to give a new cover girl is a virtual Dutch porcelain pig.)
With the celebration of this year’s Academy Awards, Stardoll is also holding a number of unique Oscar-oriented polls, asking its 5.5 million members a number of questions about the event.  Already, nearly half of all polled believe Kate Winslet deserves the nod for Best Actress, while only 28% would cast their vote for Penelope Cruz.  If millions of teen and tween girls are a reliable indicator of which way the Academy will sway, look to Stardoll this week for predictions about the following: 

· Who should win best actor?

· What should win best animated movie?

· What should win best costumes?

MORE ABOUT STARDOLL 

Stardoll (www.stardoll.com) is the global online entertainment destination and virtual community for everyone interested in fun fashion and friends.  Stardoll is backed by two of the world’s top venture capital firms: Sequoia Capital, whose track record includes Yahoo, Google and YouTube among many others; and, Index Ventures, whose track record includes Skype and Infospace among many others.  The company is one of the few places on the Internet designed specifically with girls' interests in mind.  Stardoll reaches 5.5 million unique individuals per month—93% of whom are girls aged 7-17 years old.  Stardoll has members from more than 200 countries across the globe—30% of who come from the United States.  Started in 2003 by a retired Scandinavian-born factory worker with a lifelong aspiration of becoming a fashion designer, Stardoll quickly grew into a passionate online community.  Stardoll fans create, style and accessorize their own "MeDoll" avatars, furnish their own virtual suites, stock their virtual wardrobes with designs from a variety of Stardoll brands and campaign to become the next Stardoll Magazine covergirl.  In addition, Stardoll provides many with a safe place to interact with old friends and meet new ones.
