[image: image1.jpg]your paperdoll heaven




FOR IMMEDIATE RELEASE
Media Contacts:     

The Morris + King Company

Justin Kazmark/Jennifer Moses

212-561-7466/212-561-7463

justin.kazmark@morris-king.com
jennifer.moses@morris-king.com 

HEIDI KLUM TEAMS UP WITH STARDOLL 

More than 12 Million Fans from the #1 Online Entertainment Site for Girls Welcome International Style Icon
Virtual Jewelry from the Heidi Klum Runway Collection Now 

Available for Sale in Stardoll’s Virtual Shopping Galleria—Starplaza
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Los Angeles, CA and Stockholm, Sweden—December 10, 2007—Stardoll, the world’s largest online entertainment destination for girls aged 9-17 focused on fame, fashion and friends, today announced Heidi Klum has officially joined its virtual community.  By debuting a “Real Celebrity” page on Stardoll, Heidi becomes the first supermodel to partner with the site.  The international German icon and famed television personality will now interact directly with the over 12 million aspiring fashionistas and pop culture enthusiasts worldwide who are already part of Stardoll. 

“We are excited to officially welcome Heidi Klum to Stardoll and we anticipate an overwhelmingly positive response due to her charm and global appeal,” said Stardoll Executive Vice President and General Manager Matt Palmer.  “Heidi’s jewelry collection reflects the timeless and elegant tastes she has honed while working as an international style icon.”

In addition to allowing fans a peek into the fashion aficionado’s hand-selected virtual closet within her virtual suite, the launch of Heidi’s Real Celebrity page on the site will be timed to the opening of the "Heidi Klum Runway Collection" jewelry store in Stardoll’s virtual shopping galleria, the Starplaza. Available for purchase with Stardollars—the site’s virtual currency, Klum’s hand-designed virtual adornments will add sparkle to millions of users’ personal MeDoll avatars worldwide. 
"I used to make clothes for my dolls with my Mom when I was a little girl, which was always so much fun, and look—I'm still doing it,” said Heidi Klum.  “I'm looking forward to having Stardoll fans get a chance to dress me up!"

Stardoll receives more than 6 million unique visitors every month from across the globe—94% of whom are teen and tween girls.  One of the few places on the Internet designed specifically with girls' interests in mind, Stardoll began as the hobby of Scandinavian-born Liisa, a retired factory worker in her late 50s with a lifelong aspiration to become a famous fashion designer.  She taught herself basic design programs on her computer and shared her fashion creations with a few friends.  With the help of her son, she then posted those fashions on the Internet for others to see, and soon Stardoll grew into a passionate online community of millions from more than 200 countries worldwide.  

The Stardoll community express themselves in a number of unique ways: 

· They create their own “MeDolls,” which they design in their own likenesses by choosing from a variety of virtual facial shapes, eyes brows, skin tones, hair styles, lips, faces, eye colors and chins;

· They dress those MeDolls in an array of Stardoll brands all available in the glittering Starplaza—a new complex of stores.  Styles range from the couture feel of Voile and Fallen Angel’s goth textures to the 80s Nostalgia of Pretty in Pink and urban edge of Fudge.  Through partnerships with Hilary Duff’s Stuff by Duff, the mary-kateandashley brand, DKNY and Sephora, members can purchase items from real brands as well;
· They furnish their own virtual suites with pets, furniture and posters by shopping with Stardollars;

· They interact in “clubs” that users can build and join.  Stardoll clubs are a great way for members with similar interests to make friends, swap style tips, share decorating ideas and play games;

· They craft well thought out promotional campaigns to become the next Stardoll Magazine cover girl by broadcasting messages to the entire site and petitioning the community for their vote.  Generally, when the cover girl is announced the next time she visits her virtual suite she’ll have dozens of virtual gifts from members across the world congratulating her.  (Interestingly, one of the most popular gifts is a virtual Dutch porcelain pig.)

MORE ABOUT STARDOLL 

Stardoll (www.stardoll.com), a premier virtual fashion entertainment destination on the web, empowers users to express their creativity within a unique “social play” environment that blends childlike play with social networking to deliver a playful, fun-filled approach to fashion, celebrity and dress-up.  Drawing a core worldwide audience of girls aged 9-17, the site enables kids to build stunning likenesses of themselves while offering them an extensive collection of thousands of custom-designed garments and accessories.  The site is updated weekly with new dolls as well as hand-crafted fashions and accessories to fulfill the overwhelming demand and interests of the site’s 6 million unique monthly visitors.  About 25,000 new fans join daily, adding to the existing fan-base of more than 12 million registered users in over 200 countries. The company is based in Stockholm, Sweden with an office in Los Angeles, California.  Stardoll is backed by two of the world’s top venture capital firms: Sequoia Capital, whose track record includes Yahoo, Google and YouTube among many others; and, Index Ventures, whose track record includes Skype among many others.  

