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STARDOLL APPOINTS AWARD-WINNING DISNEY MARKETING EXECUTIVE MATTHEW PALMER 
TO EVP AND GENERAL MANAGER
#1 Digital Destination for Girls Approaches 7 Million Members—Launches 1st U.S. Office in Los Angeles

Los Angeles, CA and Stockholm, Sweden—April 17, 2007—Stardoll (www.stardoll.com), the world’s largest online entertainment destination for girls focused on fun, fashion and friends, today announced the appointment of Matthew Palmer to the position of Executive Vice President and General Manager.  Immediately prior, Palmer was SVP, Marketing at The Walt Disney Company, where he managed strategic and creative marketing for all children’s television brands and platforms within the Disney ABC Cable Networks Group portfolio, including: Disney Channel, Playhouse Disney, Jetix, Toon Disney and ABC Kids.  During his tenure there he was bestowed the honor of Advertising Age’s “2006 Entertainment Marketer of the Year” award for his innovative work that helped build Disney Channel’s Original Movie “High School Musical” into a true global phenomenon.
(Editors please note:  photo available via email upon request.)
At his new post as Executive Vice President and General Manager, Palmer will support Stardoll’s ongoing global expansion, establish and oversee the company’s U.S. business and strategy, and build the team responsible for driving U.S. growth and revenues.  To that end, he is charged with developing innovative, integrated partnerships with advertisers, brands, music labels, film studios, television networks, celebrities and musicians that will ultimately expand the user base as well as drive incremental traffic to Stardoll.com.  Palmer will establish and operate the company’s first U.S. office based out of Los Angeles, CA and report to CEO Mattias Miksche.

“I’m very pleased to welcome Matt to Stardoll as he prepares to lead our U.S. office,” said Stardoll CEO Mattias Miksche.  “Matt has a far-reaching reputation within the industry as an inventive and forward-thinking marketing executive.  His unique combination of talent, creativity and experience make him an extremely fitting match for the Stardoll team.”

Palmer, a 20-year entertainment industry veteran, joins Stardoll with a wealth of experience from his years at Disney and other leading entertainment companies, including Discovery Communications, Nickelodeon and Blue Man Productions.  From overseeing strategic execution of cutting-edge creative, building digital media businesses, and crafting integrated ad sales marketing initiatives, he has helped build and launch numerous successful brands and properties.  Palmer leaves his Disney tenure on a high-note with Disney Channel experiencing unprecedented success in both ratings growth as well as the establishment of hit franchise properties.  Campaigns executed under his watch leveraged innovative strategies across multiple platforms to deliver some of Disney Channel and Playhouse Disney’s biggest hit properties, including: The Suite Life of Zack & Cody, Hannah Montana, The Cheetah Girls, Jump In!, High School Musical, Mickey Mouse Clubhouse, and Little Einsteins.  Palmer also recently oversaw the redesign and relaunch of both Disney Channel and Playhouse Disney’s creative packaging, and led the establishment of Disney Channel’s worldwide live-action short form and interstitial development slate.  In addition, Palmer's digital media efforts helped drive triple-digit traffic increases on disneychannel.com in 2006.  Key to this growth was the relaunch of disneychannel.com to include streaming full-length episodic and short form content, as well as the integration of commercial spot advertising.
Previously, Palmer worked with a number of leading brands in various executive level capacities.  Most recently he was Vice President, Strategic Marketing at Discovery Communications, Inc. where he oversaw all creative, strategic marketing and branding initiatives for multiple networks, most notably TLC and its’ hit show Trading Spaces.  Prior to that, Palmer was Vice President, Marketing for Blue Man Productions, Inc. where he successfully built national and international awareness for the hit theatrical production, Blue Man Group.  While there he oversaw the successful creative partnership between Blue Man Group and Intel that resulted in award-winning commercials supporting the global launches of Pentium III and Pentium IV.  Before that he oversaw business, creative and marketing strategies for Nickelodeon as Director, Brand and Franchise Marketing, where he helped build and launch the Rugrats and Spongebob Squarepants franchises.  Palmer earned a Bachelor of Science degree from Eastern Illinois University and a Master’s in Business Administration from Rollins College.  He is a member of the Academy of Television Arts & Sciences.

MORE ABOUT STARDOLL 

Stardoll the global online entertainment destination and virtual community for everyone interested in fun fashion and friends.  Stardoll is backed by two of the world’s top venture capital firms: Sequoia Capital, whose track record includes Yahoo, Google and YouTube among many others; and, Index Ventures, whose track record includes Skype and Infospace among many others.  The company is one of the few places on the Internet designed specifically with girls' interests in mind.  Stardoll reaches 5.5 million unique individuals per month—93% of whom are girls aged 7-17 years old.  Stardoll has members from more than 200 countries across the globe—30% of who come from the United States—and is available in English, French, German, Hungarian, Italian, Polish and Spanish.  Started in 2003 by a retired Scandinavian-born factory worker with a lifelong aspiration of becoming a fashion designer, Stardoll quickly grew into a passionate online community.  Stardoll fans create, style and accessorize their own "MeDoll" avatars, furnish their own virtual suites, stock their virtual wardrobes with designs from a variety of Stardoll brands and campaign to become the next Stardoll Magazine covergirl.  In addition, Stardoll provides many with a safe place to interact with old friends and meet new ones.  Stardoll is For a fun video introduction to Stardoll, visit: http://www.stardoll.com/press/Stardoll.com_sor3_v2.mov.
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