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FOR IMMEDIATE RELEASE
STARDOLL TAKES PHILANTHROPY VIRTUAL—TEAMS UP WITH PINK RIBBON INC. TO PROMOTE BREAST CANCER AWARENESS 
In Celebration of Breast Cancer Awareness Month, Leading Website for Young Women Partners with Internationally Acclaimed Charity Supporting Breast Cancer Awareness
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Los Angeles, CA and New York, NY—October 27th, 2008—Stardoll, the world’s largest online entertainment destination for young women focused on fame, fashion and friends, today announced a partnership with Pink Ribbon Inc. (www.pinkribbon.org)—an internationally operating charity organization aimed to create a global community to support breast cancer patients, survivors and their families all over the world.   
In celebration of Breast Cancer Awareness Month, Stardoll and Pink Ribbon Inc. have unveiled a virtual boutique stocked with an original array of customized pink-hued fashions embodying the eclectic and fun spirit of Stardoll.  From elegant tops, dresses and pink ribbon brooches to sporty and stylish skirts, boots and jackets, the “Pink for October” collection in Stardoll’s Pink Ribbon boutique can be purchased with Stardollars—the site’s virtual currency based on real money—and one-hundred percent of the proceeds are directed to charity in support of breast cancer awareness.  
In addition to the launch of the virtual boutique, Stardoll’s online magazine will feature a number of editorial spotlights focusing on breast cancer awareness aimed at educating their community of more than 21 million young women worldwide.  Stardoll Magazine is accessible in 15 different languages.
“Pink Ribbon Inc. is very happy with the global support of the Stardoll community,” said Walter Scheffrahn, founder of Pink Ribbon Inc.  “We are now working to set-up Pink Ribbon communities all over the world. In order to create a sense of belonging towards the cause we will promote the pink movement with local translations of Pink Ribbon, like Ruban Rose in France and Canada, Rosa Schleife in Germany, and Roze Lint in Holland. As we see young women all over the world as our most precious ambassadors for the cause, we highly value this initiative and we hope that active participation of these young people will lead to overwhelming awareness and support.”
“We are thrilled to partner Pink Ribbon Inc. in our first foray into philanthropy,” said Stardoll CEO Mattias Miksche. “Great strides have been made in the fight against breast cancer in recent years largely because prevention and early detection are all about getting the word out effectively.  We’re excited and proud to be able to help educate our audience of nearly 22 million young women.”

Stardoll receives more than 8 million unique visitors every month from across the globe—94% of whom are teen and tween girls.  One of the few places on the Internet designed specifically with girls' interests in mind, Stardoll began as the hobby of Scandinavian-born Liisa, a retired factory worker in her late 50s with a lifelong aspiration to become a famous fashion designer.  She taught herself basic design programs on her computer and shared her fashion creations with a few friends.  With the help of her son, she then posted those fashions on the Internet for others to see, and soon Stardoll grew into a passionate online community of millions from more than 200 countries worldwide. 

MORE ABOUT STARDOLL 

Stardoll (www.stardoll.com), a premier virtual fashion entertainment destination on the web, empowers users to express their creativity within a unique “social play” environment that blends childlike play with social networking to deliver a playful, fun-filled approach to fashion, celebrity and dress-up.  Drawing a core worldwide audience of girls aged 9-17, the site enables kids to build stunning likenesses of themselves while offering them an extensive collection of thousands of garments, accessories and other virtual goods from a variety of real world brands.  With the site’s innovative StarDesign application, users hone their fashion sense by creating their own virtual apparel. The site is updated weekly with new dolls as well as hand-crafted fashions to fulfill the overwhelming demand and interests of the site’s nearly 8 million unique monthly visitors.  Between 30,000 and 40,000 new fans join daily, adding to the existing fan-base of more than 21 million registered users in over 200 countries. The company is based in Stockholm, Sweden with an office in Los Angeles, California.  Stardoll is backed by two of the world’s top venture capital firms: Sequoia Capital, whose track record includes Yahoo, Google and YouTube among many others; and, Index Ventures, whose track record includes Skype among many others.  
MORE ABOUT PINK RIBBON INC.

Pink Ribbon Inc. (www.pinkribbon.org) is a New York based, internationally operating charity organization aimed to create a global community to support breast cancer patients, survivors and their families all over the world. The Pink Ribbon website supports the community by facilitating forums and blogs where thoughts, experience and information can be shared. Pink Ribbon is dedicated to raising breast cancer awareness and funding for breast cancer research.
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