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STARDOLL APPOINTS SHANT TUTUNJIAN INTEGRATED MARKETING MANAGER 
GSN Vet Oversaw Cable Network’s Strategic Partnerships While Developing Promotions that Consistently 
Surpassed Sales Goals 
Los Angeles, CA and Stockholm, Sweden—January 7, 2008—Stardoll (www.stardoll.com), the world’s largest online entertainment destination for girls focused on fame, fashion and friends, today announced the appointment of Shant Tutunjian to the position of integrated marketing manager.  As a key member of the Stardoll team, Shant will develop integrated partnerships to drive revenue and support the growth of Stardoll’s US-based presence and the ongoing development of Stardoll’s corporate initiatives as it continues to extend its brand awareness globally.  
“We’re ecstatic that Shant is joining the Stardoll team,” said Glenn Ginsburg, Stardoll senior vice president of advertising sales.  “Shant’s achievements span all facets of the entertainment industry and demonstrate strong creativity and drive. We are confident that he will play a crucial role in not only the development of strategic partnerships and programs, but also in continuing to build our innovative world class entertainment brand.”

Previously, Tutunjian was a marketing and sponsorship administrator at the Game Show Network, where he created and oversaw all promotions and sponsorship activities for the network including show launches, strategic and viral marketing campaigns, partnerships, sweepstakes, content development and sales-driven initiatives. While there, Tutunjian developed promotions for advertising and affiliate sales that consistently surpassed goals while helping to increase the subscriber base from 48 million to 64 million households. Shant was responsible for conceptualizing and implementing diverse marketing and promotional campaigns including the National Vocabulary Championship—a community outreach program that reaches high school students partnered with the Princeton Review.
Prior to joining GSN in 2004, Tutunjian worked in development for HBO Films.  
MORE ABOUT STARDOLL 
Stardoll (www.stardoll.com), a premier virtual fashion entertainment destination on the web, empowers users to express their creativity within a unique “social play” environment that blends childlike play with social networking to deliver a playful, fun-filled approach to fashion, celebrity and dress-up.  Drawing a core worldwide audience of girls aged 9-17, the site enables kids to build stunning likenesses of themselves while offering them an extensive collection of thousands of custom-designed garments and accessories.  The site is updated weekly with new dolls as well as hand-crafted fashions and accessories to fulfill the overwhelming demand and interests of the site’s 6 million unique monthly visitors.  About 25,000 new fans join daily, adding to the existing fan-base of more than 12.5 million registered users in over 200 countries. The company is based in Stockholm, Sweden with an office in Los Angeles, California.  Stardoll is backed by two of the world’s top venture capital firms: Sequoia Capital, whose track record includes Yahoo, Google and YouTube among many others; and, Index Ventures, whose track record includes Skype among many others.  
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