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MediaCom and Stardoll Partner to Bring St. Trinians 2 

Experience to the Virtual World 
  

  

London – January 19, 2010 – Stardoll, the leading virtual world celebrating fame, fashion and friends for young women today announced the results of a campaign with MediaCom to create a unique virtual world experience for St. Trinians 2: The Legend of Fritton’s Gold movie release. 
  

The campaign, running for approximately two weeks in December, in conjunction with the release of St Trinian’s 2, featured a richly interactive St Trinian’s themed virtual space (UK only). Stardoll users were given the opportunity to outfit their Medolls with a full range of fashion worn by the characters in the film, participate in contests, and win a T-Shirt by watching the trailer. 

  

As part of the campaign, Stardoll created a St Trinians 2 store in the StarPlaza where the Stardoll community selected and purchased a range of outfits as seen in the movie for their doll. The St. Trinians 2 Store Mood Book asked “What tribe are you in?” and displayed outfits representing each character of the film (Posh Totty, Pride Girls, Ecos, Head Girl, Emos, etc). In total the activity achieved over 140,000 unique interactions with content from within the store. 
  

To further encourage engagement Stardoll Cinema featured the movie trailer and a contest where users could win Stardoll virtual currency.  This area of the campaign saw a high level of engagement and interaction when more than 120,000 members played the trailer and receiving an exclusive St. Trinian’s T-shirt. 
  

“Brands and entertainment companies are constantly looking for more collaborative and robust methods to unlock film audience and gain competitive advantage” said Stephen Molloy (Commercial Director). Stardoll’s core strength as a virtual world and microcommerce site provides marketers with a unique opportunity to co-create content with group on teen influencers who then communicate to friends on and offline.” 

  

“Stardoll is an established promotional platform for entertainment properties. We wanted to extend the St. Trinians brand presence online and create innovative interactions between a movie franchise for teens and its primary audience,” said Naomi Ticehurst, Senior Planner/Buyer at Mediacom “The campaign within Stardoll was very successful and allowed us to link fans of St Trinians to a favourite movie series in a multitude of meaningful ways.” 

  

There are currently Stardoll communities in 17 languages in over 200 countries. To date Stardoll have signed over 47.6m members and more than 20 million unique users worldwide visit Stardoll each month.  Stardoll users spend an average of 19 minutes on the site per visit. 
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ABOUT STARDOLL 
Stardoll (www.stardoll.com) is a virtual entertainment destination that blends creativity with social networking to deliver a fun-filled approach to fashion, celebrity and dress-up. Drawing a core worldwide audience of girls aged 9-17, the site enables members to build “MeDolls” and offers an extensive collection of garments, accessories and makeup from a variety of real world and virtual brands. With Stardoll’s innovative StarDesign application, users hone their fashion sense by creating their own virtual apparel. The site is updated weekly with new dolls as well as hand-crafted fashions to fulfill the overwhelming demand and interests of the more than 12 million unique monthly visitors. Between 30,000 and 40,000 new fans join daily, adding to the more than 27 million registered users in over 200 countries. Stardoll manages the Stardoll Network of sites, which also includes Paperdollheaven.com and Piczo.com. The company is based in Stockholm, Sweden with offices in Los Angeles, California and London, U.K, and is backed by two of the world’s top venture capital firms: Sequoia Capital and Index Ventures.  
  

ABOUT PICZO 

Piczo (www.piczo.com) empowers teenagers worldwide to creatively express themselves, build personal communities, and share ideas and experiences with their friends in a safer online environment. Piczo’s customizable content, colourful graphics, glitter text, video, games, and photo editing tools spotlight member creativity without requiring any technical know-how. With over 30 million registered user accounts, the company has become a predominant teen destination in the United Kingdom, Germany, Canada, and the United States.  Piczo has offices in San Francisco and London. 

  

ABOUT PAPERDOLL HEAVEN 

Paper Doll Heaven (www.paperdollheaven.com) was founded in 2008 to provide a simple online game-play environment for a young audience. The site lets kids dress up virtual dolls, animals and dollhouses with one click and is free of advertising. Paper Doll Heaven was created by Stardoll and is part of the Stardoll Network of sites, which also includes Stardoll.com and Piczo.com.  
  

  

  

For more information contact: 

Joan Lockwood 

PR & Marketing 

Stardoll 

+44 (0)7775 833013 

joan@stardoll.com 

  

  

  

  

