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 STARDOLL LAUNCHES “STARPLAZA”—

AN INTERACTIVE Shopping Galleria WHERE REAL FASHION LABELS CAN 
ROLL OUT VIRTUAL COLLECTIONS
#1 Online Community for Teen and Tween Girls Offers

Members the Largest Selection of Virtual Clothes on the Internet 
Stockholm, Sweden and New York, NY—August 8, 2007—Stardoll, the world’s largest online entertainment destination devoted to girls interested in fame, fashion and friends, today announced the launch of “StarPlaza,” an interactive shopping galleria where real fashion labels will be able to roll out virtual collections for the site’s more than nine million members to buy and dress up their virtual avatars. 
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Stardoll members are now able to browse through a collection of dynamic, multi-level shops for each of Stardoll’s own nine diverse and inspirational brands: Stardoll; Fudge; Folk; Pretty In Pink; Rio; Hola; Fallen Angel, Viole and Tingeling.  Similar to a real-life shopping mall experience, each shop has a unique look and feel.  Users can browse garments merchandised on shelves, virtual mannequins, tables and hangers and all items are sold for “Stardollars”—the site’s virtual currency based on real money.  
In addition, StarPlaza features a three-floor celebrity boutique with promotional merchandise available from the three stars that recently launched their own Stardoll “Real Celebrity” pages: Hilary Duff, Avril Lavigne and Swedish pop sensation, Darin.  
“Stardoll is very excited to begin offering this lifelike virtual galleria experience,” said Stardoll CEO Mattias Miksche.  “The millions of aspiring fashionistas that have joined Stardoll know style, know fashion and know that the virtural galleria will enhance the way that they enjoy the community.  We look forward to building out StarPlaza with additional features and with the virtual collections of real fashion labels in the months to come.”

Stardoll receives more than 6 million unique visitors every month from across the globe—94% of whom are teen and tween girls.  One of the few places on the Internet designed specifically with girls' interests in mind, Stardoll began as the hobby of Scandinavian-born Liisa, a retired factory worker in her late 50s with a lifelong aspiration to become a famous fashion designer.  She taught herself basic design programs on her computer and shared her fashion creations with a few friends.  With the help of her son, she then posted those fashions on the Internet for others to see, and soon Stardoll grew into a passionate online community of millions from more than 200 countries across the globe.  

The Stardoll community express themselves in a number of unique ways: 
· They create their own “MeDolls,” which they design in their own likenesses by choosing from a variety of virtual facial shapes, eyes brows, skin tones, hair styles, lips, faces, eye colors and chins;

· They accessorizes those MeDolls with a number of virtual Stardoll brands tailored to girls with different fashion interests—from the “Fallen Angel” line of Goth styles to the “Pretty in Pink” line of 80s fashions;
· They furnish their own virtual suites with pets, furniture and posters by shopping with Stardollars;

· They interact in unique “clubs” that users can build and join.  Stardoll clubs are a great way for members with similar interests to make friends, swap style tips, share decorating ideas and play games;
· They craft well thought out promotional campaigns to become the next Stardoll Magazine cover girl by broadcasting messages to the entire site and petitioning the community for their vote.  Generally, when the cover girl is announced the next time she visits her virtual suite she’ll have dozens of virtual gifts from members across the world congratulating her.  (Interestingly, one of the most popular gifts is a virtual Dutch porcelain pig.)
MORE ABOUT STARDOLL 

Stardoll (www.stardoll.com), a premier virtual fashion entertainment destination on the web, empowers users to express their creativity within a unique “social play” environment that blends childlike play with social networking to deliver a playful, fun-filled approach to fashion, celebrity and dress-up.  Drawing a core worldwide audience of girls aged 9-17, the site offers an exclusive combination of more than 400 celebrity dolls, MeDolls that enable kids to build stunning likenesses of themselves, and an extensive collection of thousands of custom designed garments and accessories.  The site is updated weekly with new dolls as well as hand-crafted fashions and accessories to fulfill the overwhelming demand and interests of the site’s more than 6 million unique monthly visitors.  About 25,000 new fans join daily, adding to the existing fan-base of more than nine million registered users in over 200 countries. The company is based in Stockholm, Sweden with an office in Los Angeles, California.  Stardoll is backed by two of the world’s top venture capital firms: Sequoia Capital, whose track record includes Yahoo, Google and YouTube among many others; and, Index Ventures, whose track record includes Skype among many others.  

