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Stardoll Backs 1GOAL Campaign: Education for All

1GOAL Rallying World Cup Footballers and Fans to Help 72 Million Out-of-School Children Get an Education

Stockholm and London (June 22, 2010) – Stardoll, the world’s largest online entertainment site for teenagers focused on fame, fashion and friends today announced its global support for 1GOAL. 

1GOAL is an initiative seizing the power of football. FIFA, world leaders and famous footballers across the world have joined hands in a campaign to bring attention to the plight of 72 million children across the globe who currently have no access to education.

In support of 1GOAL, Stardoll established a World Cup area on the site where members are introduced to the campaign and receive a virtual version of the 1GOAL T-shirt in their suite. To date, an astounding 95,000 members have participated and joined 1GOAL in less than two weeks.

Stardoll also included Grammy award winning artist and 1GOAL Ambassador Shakira who last month issued a YouTube challenge to 1song, 1dance, 1GOAL, (http://www.join1goal.org) advocates and World Cup athletes and fans. “Can you do the Waka Waka?” She requested everyone to record their dance and post it as a sign of support to help all children attend school and get the education they deserve.

“We are thrilled to see the level of support from Stardoll teens in rallying around 1GOAL,” said Chris Ward, Digital Communications Director at 1GOAL. “Every bit helps in this important initiative to make the children around the world and in Africa the real winners of this years FIFA World Cup and Stardoll is definitely helping to make that a reality.”

“Stardoll is delighted to support 1GOAL and its mission to make education a reality for the millions of children who are currently denied this basic human right,” said Chris Seth, EVP of International at Stardoll. “The 1GOAL message has truly resonated with our members, who have indicated their support by creating over 100,000 World Cup scenes in less than two weeks. It’s unprecedented to have so many members engage with a cause so quickly.”
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More about Stardoll

Stardoll is the world’s fastest growing virtual entertainment and social gaming destination for teenagers. It’s a virtual world where teens come together to create a “MeDoll” in their likeness, and express themselves through design, dress up and interacting with one another. Stardoll offers a fun-filled approach to fashion, celebrity and making friends. Drawing on a worldwide audience of girls, aged 9-17, the site offers an extensive collection of garments, home designs, and accessories and make up from a variety of real world and virtual brands. 
Scandinavian-born Liisa who was inspired by a childhood passion for paper dolls founded Stardoll in 2004. Stardoll has doubled in growth over the past year to 64.4 million registered users, enabling young women to hone their fashion and style skills through hand-crafted fashions, fashion houses and over 800 celebrity dolls that are updated weekly.

 

Stardoll, part of the Stardoll Network (Stardoll, Piczo and Paperdoll Heaven), is headquartered in Stockholm with offices in Los Angeles and London, and is backed by two of the world’s top venture capital firms: Sequoia Capital and Index Ventures.  

More about 1GOAL

1GOAL is a campaign seizing the power of football to ensure that education for all is a lasting impact of the 2010 FIFA World Cup. By bringing together footballers and fans, charities and organisations around the world, together we can call on world leaders to make education a reality for 72 million children by 2015.

