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FOR IMMEDIATE RELEASE
STARDOLL LAUNCHES ALL-NEW 

STARDOLL MAGAZINE, PARTNERS WITH ELLE 
ELLE Editor Malina Joseph Debuts a RealCeleb Avatar and an Exclusive Blog on the #1 Online Destination for Girls
[image: image2.png]ph
Jroveali

WorTEST




Hollywood, CA and New York, NY—October 9, 2008—Stardoll, the world’s largest online destination for fashion enthusiasts, today announced the launch of the all-new Stardoll Magazine—a strictly online media property tailored to the interests of the more than 21 million fashion-forward young women worldwide who already belong to the Stardoll community.  

Bringing the new title a colorful array of content offerings will be ELLE Magazine ( a publication of Hachette Filipacchi Media U.S.,www.hfmus.com) and Elle.com, which kicked off a unique media partnership with Stardoll today.  Per the partnership, ELLE has established four content feeds linking Stardoll to ELLE’s popular fashion and beauty blogs, including: “Street Chic,” “Fashion Spotlight,” “Red Carpet Coverage” and “Trends.”  
ELLE magazine editor Malina Joseph, will have an official voice within Stardoll Magazine by posting blog items and personal style tips, streaming exclusive video dispatches with notable fashion designers and engaging in live chats with the community.  As a “RealCeleb,” Joseph will debut an avatar in a customized virtual suite housing a wardrobe that reflects her personal tastes and sense of style.  In addition, Joseph will act as guest judge for design contests in which Stardoll’s community of aspiring fashionistas will vie to become the next big name in fashion by using the site’s StarDesign application to craft and “stitch” together virtual fabrics to create one-of-a-kind apparel from original designs.
In addition to spotlighting content from ELLE, Stardoll Magazine will produce original content with a focus on fashion, art, beauty, shopping, style and music.  The magazine will be accessible in 15 different languages and will empower members to express themselves by encouraging the submission of user-generated content with the launch of new “StarBlogging” tools. 
“We’re excited to launch the all-new Stardoll Magazine and to partner with ELLE,” said Stardoll Executive Vice President and General Manager, Matt Palmer.  “With our millions of fashion-savvy members across the world and ELLE’s international reputation and global footprint as an arbiter of style, Stardoll magazine is well-poised to deliver entertaining and informative content to millions of young fashion, beauty and style enthusiasts worldwide.”
“I’m looking forward to interacting with this enthusiastic group of fashionistas in so many fun and exciting ways,” said Malina Joseph. “Stardoll is such a powerful community of fashion lovers and I’m thrilled to be a part of it.” 
Stardoll receives more than 8 million unique visitors every month from across the globe—94% of whom are teen and tween girls.  One of the few places on the Internet designed specifically with girls' interests in mind, Stardoll began as the hobby of Scandinavian-born Liisa, a retired factory worker in her late 50s with a lifelong aspiration to become a famous fashion designer.  She taught herself basic design programs on her computer and shared her fashion creations with a few friends.  With the help of her son, she then posted those fashions on the Internet for others to see, and soon Stardoll grew into a passionate online community of millions from more than 200 countries worldwide.  
MORE ABOUT STARDOLL 

Stardoll (www.stardoll.com), a premier virtual fashion entertainment destination on the web, empowers users to express their creativity within a unique “social play” environment that blends childlike play with social networking to deliver a playful, fun-filled approach to fashion, celebrity and dress-up.  Drawing a core worldwide audience of girls aged 9-17, the site enables kids to build stunning likenesses of themselves while offering them an extensive collection of thousands of garments, accessories and other virtual goods from a variety of real world brands.  With the site’s innovative StarDesign application, users hone their fashion sense by creating their own virtual apparel. The site is updated weekly with new dolls as well as hand-crafted fashions to fulfill the overwhelming demand and interests of the site’s nearly 8 million unique monthly visitors.  About 25,000 new fans join daily, adding to the existing fan-base of more than 21 million registered users in over 200 countries. The company is based in Stockholm, Sweden with an office in Los Angeles, California.  Stardoll is backed by two of the world’s top venture capital firms: Sequoia Capital, whose track record includes Yahoo, Google and YouTube among many others; and, Index Ventures, whose track record includes Skype among many others.  

About Hachette Filipacchi Media U.S.

Hachette Filipacchi Media U.S. (www.hfmus.com) enthusiast brands and targeted media products reach nearly 60 million consumers through magazines, online and mobile content. The company’s editorial hallmarks are trusted expert content along with independent product testing. Our prestigious brands fall into five sectors and include: Automotive (Car and Driver, Road & Track, Jumpstart Automotive Media); Fashion (ELLE, ELLEgirl); Shelter (ELLE Decor, Home, Metropolitan Home, PointClickHome, and Special Interest Publications Group); Women & Health (Woman’s Day and Woman’s Day Special Interest Group) and Enthusiasts (American Photo, Boating, Cycle World, Flying, Popular Photography, Premiere and Sound & Vision). HFM U.S. Total Solutions marketing initiative packages these assets across brands and platforms with customized marketing programs.  HFM U.S. is part of Lagardère’s (www.lagardere.com) media division Lagardère Active, a producer of special interest content in over 40 countries

# # #
Media Contacts:     




The Morris + King Company



Jennifer Moses/ Justin Kazmark



212-561-7463/212-561-7466



jennifer.moses@morris-king.com 


justin.kazmark@morris-king.com


###

