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STARDOLL INKS DEAL WITH 
GMG ENTERTAINMENT TO OFFER PREPAID CARDS AT RETAILERS ACROSS AMERICA
#1 Online Community for Teen and Tween Girls

Vends Virtual Currency in Real Stores
[image: image2.jpg]No Value Until Activated At Register

Fame, fashion and friends




Stockholm, Sweden and Los Angeles, CA—October 15, 2007—Stardoll, the world’s largest online entertainment destination devoted to girls interested in fame, fashion and friends, today announced an exclusive partnership with GMG Entertainment to begin producing, distributing and marketing prepaid cards for sale at retail outlets in the United States.  The partnership initially places Stardoll in 1,500 retail stores nationwide beginning October 14th, with additional retailers set to be announced shortly. 
The cards will be available in increments between $10 and $25 and, when activated, will be converted into “Stardollars,” the site’s virtual currency.  Stardoll members will then be able to use those Stardollars to purchase virtual clothes, shoes, accessories and cosmetics for their “MeDoll” avatars as well as décor for their virtual suites.  The majority of items for sale in Stardoll’s virtual marketplace—“StarPlaza”—cost between three and seven Stardollars, or $.30 and $.70.
“Stardoll is very excited to partner with GMG Entertainment and to reach young consumers and their families across the country in advance of the coming holiday season,” said Stardoll Executive Vice President and General Manager Matt Palmer.  “Role-playing with dolls has long been enjoyed by girls everywhere—Stardoll’s fresh take on the pastime has introduced a unique form of social play to millions who engage in it every month.  We look forward to inviting millions more to our community through these new pre-paid cards.”
GMG Entertainment CEO Rob Goldberg echoes the excitement of the Stardoll/GMG partnership, “We are delighted to have the opportunity to join forces with Stardoll and introduce their exploding virtual tween world to many more consumers across the country through prepaid cards.  We’re excited to help Stardoll capture some of the billions of dollars of holiday gift giving that has up until now been unavailable to the virtual world.  Stardoll has generated a great amount of buzz with their fashion-forward site and it’s an ideal fit for us to utilize our relationships and marketing prowess to showcase and monetize their brand in an entirely new way.”
Stardoll receives more than 6 million unique visitors every month from across the globe—94% of whom are teen and tween girls.  One of the few places on the Internet designed specifically with girls' interests in mind, Stardoll began as the hobby of Scandinavian-born Liisa, a retired factory worker in her late 50s with a lifelong aspiration to become a famous fashion designer.  She taught herself basic design programs on her computer and shared her fashion creations with a few friends.  With the help of her son, she then posted those fashions on the Internet for others to see, and soon Stardoll grew into a passionate online community of millions from more than 200 countries across the globe.  

The Stardoll community express themselves in a number of unique ways: 
· They create their own “MeDolls,” which they design in their own likenesses by choosing from a variety of virtual facial shapes, eyes brows, skin tones, hair styles, lips, faces, eye colors and chins;

· They accessorizes those MeDolls with a number of virtual Stardoll brands tailored to girls with different fashion interests—from the “Fallen Angel” line of Goth styles to the “Pretty in Pink” line of 80s fashions;
· They furnish their own virtual suites with pets, furniture and posters by shopping with Stardollars;

· They interact in unique “clubs” that users can build and join.  Stardoll clubs are a great way for members with similar interests to make friends, swap style tips, share decorating ideas and play games;
· They craft well thought out promotional campaigns to become the next Stardoll Magazine cover girl by broadcasting messages to the entire site and petitioning the community for their vote.  Generally, when the cover girl is announced the next time she visits her virtual suite she’ll have dozens of virtual gifts from members across the world congratulating her.  (Interestingly, one of the most popular gifts is a virtual Dutch porcelain pig.)
MORE ABOUT STARDOLL 

Stardoll (www.stardoll.com), a premier virtual fashion entertainment destination on the web, empowers users to express their creativity within a unique “social play” environment that blends childlike play with social networking to deliver a playful, fun-filled approach to fashion, celebrity and dress-up.  Drawing a core worldwide audience of girls aged 9-17, the site offers an exclusive combination of more than 400 celebrity dolls, MeDolls that enable kids to build stunning likenesses of themselves, and an extensive collection of thousands of custom designed garments and accessories.  The site is updated weekly with new dolls as well as hand-crafted fashions to fulfill the overwhelming demand and interests of the site’s more than 6 million unique monthly visitors.  About 25,000 new fans join daily, adding to the existing fan-base of more than 10 million registered users in over 200 countries. The company is based in Stockholm, Sweden with an office in Los Angeles, California.  Stardoll is backed by two of the world’s top venture capital firms: Sequoia Capital, whose track record includes Yahoo, Google and YouTube among many others; and, Index Ventures, whose track record includes Skype among many others.  
MORE ABOUT GMG ENTERTAINMENT

Blending the creative-side of the business world and the business-side of the creative world, GMG lives at the intersections of entertainment, retail, marketing and media.  GMG is a 21st Century media company that creates content for traditional and digital media within its GMG Studios division and syndicates and distributes partners’ content through its GMG Syndication division. Founded in 2002 GMG is based in Santa Monica with an office in Minneapolis, and is comprised of former executives from both the digital and traditional entertainment worlds, including LAUNCH Media, Yahoo, Target and The Firm. As technology impacts the businesses of entertainment and media, GMG is partnering with the best talent and brands in the world to create entertainment on any and every platform.
