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DYLAN SPROUSE AND COLE SPROUSE 

TEAM UP WITH STARDOLL 

More than 12 Million Fans from the #1 Online Entertainment Site for Girls Welcome the Popular Actors
Los Angeles, CA and Stockholm, Sweden—November 19, 2007—Stardoll, the world’s largest online entertainment destination for girls aged 9-17 focused on fame, fashion and friends, today announced that Dylan Sprouse and Cole Sprouse have officially joined its virtual community.  By debuting “Real Celebrity” pages on Stardoll, the Sprouses have become the first teen males to partner with the site.  The duo will now interact directly with the more than 12 million aspiring fashionistas and pop culture enthusiasts worldwide who are already part of Stardoll. 
Stardoll users will be able to participate in online chats with Dylan and Cole and browse exclusive virtual versions of items from their Sprouse Bros. line of apparel.  Additionally, devoted fans will be able to show their support for the stars of Disney Channel’s “The Suite Life of Zack and Cody” by dressing their MeDolls in virtual fan apparel and adorning their virtual suites with posters of Dylan and Cole. 
“We are excited to officially welcome Dylan and Cole to Stardoll and anticipate an overwhelmingly positive response,” said Stardoll Executive Vice President and General Manager Matt Palmer.  “The Sprouse brothers are hugely popular within the Stardoll community, who know them well for their fun and laid-back personalities.”

“We are excited to connect with our fans around the world through Stardoll.  With our Sprouse Bros. brand geared generally towards guys, this is a cool way for us to offer the ladies something fun and interactive,” said Dylan and Cole Sprouse.
Stardoll receives more than 6 million unique visitors every month from across the globe—94% of whom are teen and tween girls.  One of the few places on the Internet designed specifically with girls' interests in mind, Stardoll began as the hobby of Scandinavian-born Liisa, a retired factory worker in her late 50s with a lifelong aspiration to become a famous fashion designer.  She taught herself basic design programs on her computer and shared her fashion creations with a few friends.  With the help of her son, she then posted those fashions on the Internet for others to see, and soon Stardoll grew into a passionate online community of millions from more than 200 countries worldwide.  
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The Stardoll community express themselves in a number of unique ways: 

· They create their own “MeDolls,” which they design in their own likenesses by choosing from a variety of virtual facial shapes, eyes brows, skin tones, hair styles, lips, faces, eye colors and chins;

· They dress those MeDolls in an array of Stardoll brands all available in the glittering Starplaza—a new complex of stores.  Styles range from the couture feel of Voile and Fallen Angel’s goth textures to the 80s Nostalgia of Pretty in Pink and urban edge of Fudge.  Through partnerships with Hilary Duff’s Stuff by Duff, the mary-kateandashley brand, DKNY and Sephora, members can purchase items from real brands as well;
· They furnish their own virtual suites with pets, furniture and posters by shopping with Stardollars;

· They interact in “clubs” that users can build and join.  Stardoll clubs are a great way for members with similar interests to make friends, swap style tips, share decorating ideas and play games;

· They craft well thought out promotional campaigns to become the next Stardoll Magazine cover girl by broadcasting messages to the entire site and petitioning the community for their vote.  Generally, when the cover girl is announced the next time she visits her virtual suite she’ll have dozens of virtual gifts from members across the world congratulating her.  (Interestingly, one of the most popular gifts is a virtual Dutch porcelain pig.)

MORE ABOUT STARDOLL 

Stardoll (www.stardoll.com), a premier virtual fashion entertainment destination on the web, empowers users to express their creativity within a unique “social play” environment that blends childlike play with social networking to deliver a playful, fun-filled approach to fashion, celebrity and dress-up.  Drawing a core worldwide audience of girls aged 9-17, the site enables kids to build stunning likenesses of themselves while offering them an extensive collection of thousands of custom-designed garments and accessories.  The site is updated weekly with new dolls as well as hand-crafted fashions and accessories to fulfill the overwhelming demand and interests of the site’s 6 million unique monthly visitors.  About 25,000 new fans join daily, adding to the existing fan-base of more than 12 million registered users in over 200 countries. The company is based in Stockholm, Sweden with an office in Los Angeles, California.  Stardoll is backed by two of the world’s top venture capital firms: Sequoia Capital, whose track record includes Yahoo, Google and YouTube among many others; and, Index Ventures, whose track record includes Skype among many others.  

MORE ABOUT DUALSTAR 

Dualstar Entertainment Group builds consumer product and entertainment brands for the luxury, contemporary and youth markets. Founded in 1993 with the launch of the mary-kateandashley brand, the company built an empire on the universal appeal of Mary-Kate Olsen and Ashley Olsen. Augmenting its original focus on home video titles with books, music CDs, videogames and fashion dolls, Dualstar has subsequently expanded the mary-kateandashley brand into apparel, cosmetics, fragrances and home décor. Dualstar now manages the mary-kateandashley brand portfolio of a dozen consumer product categories in 15 countries.  In January 2005, Ashley Olsen and Mary-Kate Olsen assumed the role of co-president of Dualstar to expand the company beyond their international mary-kateandashley brand.  Since their ownership, the company has developed three new brands: THE ROW, a high-end luxury apparel brand available at Barneys and Bergdorf Goodman as well as high-end boutiques worldwide; Elizabeth and James, a contemporary apparel brand which debuted in Fall 2007 at Neiman Marcus, Intermix and Bergdorf Goodman; and the Sprouse Bros., a young men’s lifestyle brand supported by 15-year-old actors’ Cole Sprouse and Dylan Sprouse.  With offices in New York and Los Angeles, Dualstar plans to continue its expansion of its current brands by creating great consumer products under Ashley and Mary-Kate’s design direction. 
MORE About Dylan and Cole Sprouse
Actors Cole and Dylan Sprouse currently star as the mischievous Zack and Cody Martin in Disney Channel’s amazingly successful sitcom, “The Suite Life of Zack and Cody.” In September 2005, the Sprouses’ partnered with Dualstar Entertainment Group to launch the Sprouse Bros. brand.  The only young men’s lifestyle brand designed by boys for boys, the Sprouse Bros. brand is supported by Dylan and Cole’s strong fan base who view them as influencers in lifestyle and fashion choices. A book series, Sprouse Bros. 47 R.O.N.I.N., published by Simon & Schuster, clothing line, online fan club, posters and calendars are already in the market and a DVD Home Entertainment series announcement is imminent.

