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Stardoll and Paramount Deliver Lively Virtual Adventure
Around ‘How to Train Your Dragon’ 
London - May 4, 2010 – Stardoll, the world’s largest social gaming site for teenagers today announced the results of a campaign with Paramount Pictures around ‘How to Train Your Dragon’ to take members on a parallel adventure related to the film.

The campaign, running for approximately 4 weeks starting in March featured a highly interactive journey where members were introduced to the story behind the film, played games, made sceneries, answered quizzes, received virtual gifts, and watched a film clip all for a chance to attend the movie premiere. Four tickets were awarded and one winner and her mum hit the red carpet where they met and interviewed the cast, crew and writer of the film, Cressida Cowell.

Link to YouTube video at The Premiere:

Stardoll 'How to Train Your Dragon' Premiere:
As part of the campaign, Stardoll featured a homepage takeover, campaign page, Viking Village scenery contest, and virtual gifting of ‘How to Train Your Dragon’ themed items such as a Viking helmet and shield, black dragon and green dragon, and skirt worn by the female protagonist Astrid. In total the activity achieved over 700,000 unique visitors.

To further encourage engagement, The Stardoll Cinema featured the movie trailer and scenery contest where users were entered into a chance to win Stardollars, attend the movie premiere and receive virtual gifts. This area of the campaign saw a high level of engagement and interaction when more than 64,000 dragon sceneries were created, 26,000 user activated trailer plays and over 27 million impressions with Dragon virtual assets created

“We’re excited to be working once more with Paramount on this highly innovative promotion. This branded content initiative added huge value to the member experience on Stardoll,” said Stephen Molloy, Commercial Sales Director at Stardoll Network.

#  #  #

ABOUT STARDOLL 
Stardoll is the world’s largest social gaming site for teenagers that blends childlike play with virtual entertainment to deliver a playful, fun-filled approach to fashion, celebrity and dress-up.  The site enables members to build stunning likenesses of themselves while offering an extensive collection of thousands of garments, accessories and other virtual goods from a variety of real world brands.  With the site’s innovative StarDesign application, users hone their fashion sense by creating their own virtual apparel. The site is updated weekly with new dolls as well as hand-crafted fashions to fulfill the overwhelming demand and interests of the site’s 13 million unique monthly visitors. Over 45,000 new fans join daily, adding to the existing base of more than 58 million registered users globally. The company is based in Stockholm, Sweden with offices in London, UK and Los Angeles, CA.  Stardoll is backed by two of the world’s top venture capital firms: Sequoia Capital, whose track record includes Yahoo, Google and YouTube among many others; and, Index Ventures, whose track record includes Skype among many others.

For more information, contact: 

Joan Lockwood

Marketing & PR Europe

Phone: 020 7292 7143

Email: joan@stardoll.com
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